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AMERICAN  EAGLE –

Ca mpa ña  de  N a v ida d

H oliday c ampaign for  Ame ric an

Eagle , de ve lope d around a

warm, yout hful, and

approac hable  ae s t he t ic . The

image s  c onve y a  fe s t ive  ye t

re lax e d mood, foc us ing on

nat ura l e x pre s s ions  and

aut he nt ic  mome nt s . The  proje c t

e mphas iz e s  e mot iona l

c onne c t ion while  s t aying t rue

t o t he  brand’s  f re s h and c as ua l

ide nt it y.

PORTFOLIO CONTACT

VERSACE X L IVERPOOL

Vis ua l produc t ion for  t he

Ve rs ac e  x  L ive rpool

c ollaborat ion, foc us e d on

highlight ing t he  brand’s  ic onic

ide nt it y t hrough an e le gant  and

c ont e mporary vis ua l narra t ive .

The  proje c t  e x plore s  t he

re la t ions hip be t we e n lux ury,

c olor , and c ompos it ion, w it h

c are ful a t t e nt ion t o vis ua l

rhyt hm and hie rarc hy t o c re at e

a  c ohe s ive , h igh- impac t

e dit or ia l s e r ie s .

(VERSACE X LIVERPOOL)

CARN IVORE – Res ta ura nte

Phot ographic  s e r ie s  for

Carnivore , a  high-e nd s t e ak  and

s e afood re s t aurant  loc at e d in

Sant a  Fe . The  vis ua l approac h

a ims  t o c onve y t he  dining

e x pe r ie nc e  t hrough

s ophis t ic at ion, a t mos phe re ,

and de t a il. Cont rolle d light ing

and pre c is e  framing we re  us e d

t o e mphas iz e  t e x t ure s , dis he s ,

and ambianc e , re s ult ing in

image ry t hat  fe e ls  re f ine d ye t

invit ing.

AYURVITA – Cuida do de  la

pie l

Vis ua l produc t ion for  Ayurvit a ’s

s k inc are  c ampaign. The

c onc e pt  is  root e d in  nat ura l,

s e ns ory, and organic  e le me nt s ,

highlight ing ingre die nt s ,

t e x t ure s , and produc t  us e . The

vis ua l language  c ommunic at e s

we llne s s , ba lanc e , and t rus t

t hrough a  c le an and s e re ne

ae s t he t ic .

N U

Phot ographic  produc t ion for

N ü, de ve lope d wit h a  c le an,

dire c t , and c ont e mporary vis ua l

language . The  image s  pr ior it iz e

c lar it y and us e r  c onne c t ion,

a ligning wit h t he  brand’s

digit a l- f irs t  ide nt it y. The  re s ult

is  a  f re s h, func t iona l s e r ie s

t hat  c ommunic at e s  t rus t ,

ac c e s s ibilit y, and mode rnit y.

MAYBELLIN E, N YX x

BRIDGERTON

Vis ua l c ampaign for  Maybe lline

and N YX produc t s  ins pire d by

t he  Br idge rt on s e r ie s . The

c onc e pt  ble nds  c las s ic

re fe re nc e s  wit h a  mode rn

int e rpre t a t ion of  mak e up, us ing

c olor , s t yling, and produc t

de t a ils  t o build a  dis t inc t ive

vis ua l narra t ive . The  image ry

ba lanc e s  e dit or ia l ae s t he t ic s

wit h c omme rc ia l c la r it y, a ligne d

wit h t he  unive rs e  of  t he

c ollaborat ion.

AIRBN B – Fa v oritos  ent re

hués pedes

“Gue s t  Favor it e s ” c ampaign for

Airbnb, phot ographe d a t  one  of

it s  mos t  out s t anding

prope rt ie s  in  Va lle  de  Bravo. The

s e r ie s  c apt ure s  arc hit e c t ure ,

s urroundings , and t he

e x pe r ie nc e  of  t he  s pac e ,

e mphas iz ing t he  c onne c t ion

be t we e n de s ign, nat ure , and

re s t . The  image ry a ims  t o

c onve y aut he nt ic it y, c a lm, and a

s t rong s e ns e  of  plac e .
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